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Information policies, 1 12 
User fees, 26, 97 
VoliinteerSt 58 
Fee-based services, 1, 4, 5, 7, 12, 13, 14, 15, 17, 
21, 26, 28, 29, 33, 35, 38, 40, 41, 42, 50, 53, 
56, 65 69, 73, 77, 79, 80, 84, 86, 87 , 93, 97, 
98, 100, 102, 104, 105, 106, 107, 108, 110, 
112, 114 
ARL Libraries, 45 
Bibliographies, 57 
Focus groups 
Marketing, 3 



Freedom of information 
National Security Archive, 2 
Overview, 75 
User fees, 2, 30, 40, 
75,76 
Friends Groups, 25 
Germany 
Marketing, 99 
User fees, 99 
Government information 

User fees, 118 
Government records 

User fees, 77 
Great Britain 
Business archives, 101 
Marketing, 71,96, 101, 115, 117 
User fees, 69,71,96, 117 
Guidelines 
Marketing, 85 
User fees, 14 
Guides 

Market ng, 68 
Information policies 
Federal agencies, 112 
Federal government, 6, 97 
User fees, 12 
Information services 
Marketing, 81, 87 
Mississippi, 91 
User fees, 12. 14, 42 
Information systems 
Marketing, 15 
User fees, 15 
Libraries 

User fees, 15 
Marketing, 1, 4, 5, 7, 10, 11, 13, 20, 23, 24, 31, 
33, 34, 35, 37, 44, 46, 48, 49, 50, 51, 52, 54- 
56, 59, 62, 63, 64, 66, 74, 77, 83, 90, 93, 
103-105, 107, 108, 111, 114, 116 
Archival training, 85 
Bibliographies, 72 
British Library, 96 
Canada, 43 
CD-ROM, 32 

Developing coimtries, 81, 87 
Electronic records, 109 
Focus groups, 3 
Germany, 99 
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Marketing cont'd. 
Great Britain, 71, 101, 115, 117 
Guidelines, 85 
Guides, 68 

Information policies, 12 
Information services, 81, 87, 91 
Information systems, 15 
Libraries, 15, 16, 61, 65, 78, 82, 89, 95, 98, 
100 



User fe€s cont'd. 
Freedom of Information, 2, 30, 40, 



Mississippi information services, 91 
Research, 82 

Strategic planning, 16, 39, 61, 92, 95, 113 
University of British Columbia (Canada), 43 
User fees, 106 
Memphis State University (TN) 
Libraries, 28 



75, 76 
Germany, 99 

Government information, 112, 118 

Government records, 77 

Great L nUin, 69, 71, 117 

Guidelines, 14 

Information services, 12 

Information systems, 15 

Libraries, 61, 65, 98, 100 

Online searching, 60, 70 

Reference services, 4, 107 

Strategic marketing, 114 
Valentine Museum (VA), 18 
Virginia 



Mississipppi 
Information services, 91 



Valentine Museum (Richmond), 18 
Volunteers (See also Docents), 9, 18, 27 



Museums 

Valentine Museum (VA), 18 
National Security Archive, 2 
New York SUte Project 2000, 19 
NTIS 



Federal agencies, 58 
Friends Groups, 25 
New York State Project 2000, 19 
Wide Information Network for Data Online 
(WINDO), 98 



Privatization, 88 
Online searching, 29 

Public records, 36 

User fees, 60, 70 
Photocopying 

Fees. 2 
Privatization, 47, 84, 88, 94 

Records management September 1, 1992 

Online searching, 36 
Reference services, 114 

User fees, 4, 107, 114 
Strategic planning 

Marketing, 16, 61,92, 95, 113 
Tennessee 

Memphis State University, 28 
University of British Columbia (Canada) 

Marketing) 43 
User education, 62 

User fees, 1, 3, 5-8, 13, 17, 21, 22, 28, 29, 33, 

35, 36, 38, 39, 42-44, 45, 47, 48, 50, 52, 53, 

55, 56, 59, 67, 68, 73, 77, 79, 80, 84, 86, 88, 

90, 93-95, 102-106, 105, 106, 108, 110, 116 
Bibliographies, 57 
British Library, 96 
DaUbases, 60, 70 
Electronic records, 41, 97, 118 
Federal records, 26 
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